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Economic cooperation in beef catfie business can be successtul if farmers accept the system used in this odla:BImTo be accepted by
farmers, the economic cooperation must be able to sdve problems experienced by farmers, one of which is capital. The purpose of this study

were to describe the behaviar of beef cattle farmers

ng the beet cattie business economic cogperation and to analyze what affects the

behavior of farmers in adopting economic cooperation in beef catle business in Libureng District, Bone Regency.The study was conducted

on 150 rand selected farmers consisted o 100 farmers wi

uted economic cooperation and 50 people who did not cooperate in

the economy of beef catlle business in Libureng District Datas were collected through interviews with the help of questionnaires and each

variable were scored using Likert scale.
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Introduction

The types of beef catle cultivated n Indonesia include native
Indonesian cattie and imported cattle. To carry out a beef cattie
breeding or fattening business, it is very imporant to know the
types of cows to be cultivated because each type of beef cattle
has unique characteristics, both from its outer shape (body size,
coat color) and genetics (growth rate). Original indonesian cattle
that are commonly cultivated as a source of meat are Bal cows,
Ongole cows, PO cows (Ongole breeds), Madura cows, and
Aceh Cows. Meanwhile, imported cattle that are widely cultivated
in Indonesia include Aberdeen Angus (Scotland), Simental cows
(Swizerland), Brahman cows (India), and Limousine (France)
(Sdim, 2013). Beef cattle are one of the resources for producing
food in the form of meat which has high economic value and is
important in people's lves. Because a beef cow can produce
various kinds of needs, especialy as a food ingredient in the form
of meat in addtion to other by-products such as manure, skin,
bones, and so on. According to Rusdiana et al. (2010) contribution
of beef cattle is expected to increase ncome of farmers and at the
same time provide oppertunity for economic growth of rural
famers. The avaiability of sufficient quantity and quality of forage
is one of the factors that can determmine the success of large,
medium and small scale beef cattle business (Dwiyanto et al.,
2010).

The success of the beef cattle business economic
cooperation really depends on how the farmers accept the
cooperation.

In order for farmers to be able to accept economic
cooperation, the cooperation must be able to solve the problems
experienced by famers so that it can be considered well and n
the end farmers will behave as they think. Therefore, t is very
important to create a good impression from the famers as it wil
determine the behavior of the farmers in adopting economic
cooperation in the beef cattle business (Ajzen, 2006).

Several research results regarding the decision to adopt
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economic cooperaton in beef cattle can be concluded that what
is conveyed to the fammer is not always heard by the farmer, and i
it is heard it is not always understood by the farmer, if they
understand it does not necessarily mean that the farmer agrees
with this, and even though they agree with what is delivered, it
turns out that breeders do not necessariy do it. Finally, if they
apply what is said, n many cases it turns out that the application
of these innovations is not always maintained or is not sustainable
(Prager and Posthumus, 2010).

Famers as recipients of innovation are a very nfluental factor
in the adoption of economic cooperation. Because the adoption of
economic cooperation can be said to be successful when farmers
are able o apply what they get through the information / rrfiprials
they receive. Theory of planned behavior includes three things,
namely: beliefs about possble outcomes and evaluation of these
behaviors (behavioral belefs), beliefs about expected nomns and
motivation to fulfll these expectations (normative beliefs), and beliefs
about the exstence of factors that can support or hinder behavior
and awareness [the stength of these factors (control beliefs).
The purpose of this study was to describe the behavior of beef
cattle farmers adopting the beef cattle business economic
cooperation and 1o analyze what infueffes the behavior of farmers
in adopting economic cooperation in beef cattle business in
Libureng district, Bone Regency

Materials and Methods

Present study was conducted in Libureng District, Bone
Regency, using descriptive and explanatory research. For this
150 farmers were selected randoml. Out of 150 farmers 100
farmers have economic cooperation in the beef cattie busness
of Lbureng itrict and 50 fammers did not have any economic
cooperation. Data were colected through intefElews with the heip
of questionnaires. The first research objective was analyzed using
descriptive statistics and the second research objective was
analyzed using logistic regression (Sugiyono, 2014).
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The variables of farmer behavior in adopting economic
cooperation in beef cattle busness are as follows: (1) farmer
attitudes (X)); (2) farmer subjective norms (X)); and (3) farmer
behavior rol (X,). Scoring were performed using Liert scale
with score 1 = not good; 2 = less good; and 3 = good.

The attitude variable (X,) and the farmer subjfEjtive norm
variable (X,) and class range have been calculated as follows:

Highest score = Highest weight x number of respondents x
number of questions

(3) x(150) x (5) = 2250

Lowest score = Lowest weight x number of respondents x

number of questions
(1)x(150) x (5) = 750

Class Range = Hi - = 2250 - 750 = 500
Number of Classes 3

The study categories as follows:

Good =1750 - 2250

Lessgood =1250-1750

Not good = 750 - 1250

The famer ior control variable (X3) is measured using

a range of classes as follows:
Highest score = Highest weight x number of respondents x
number of questions
(3) x(150) x (3) = 1350
Lowest score = Lowest weight x number of respondents x
number of questions
(1)x(150)x (3) = 450
Class Range = Hi -
Number of Classes
The study categories as folows:
Good =1050 - 1350

= 1350 — 450 = 300
3

1
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Less good = 750-1050

Not gooff] = 450- 750

Analysss of the influence of the farmer behavior factor variables
consisting of attitude (X,). subjective norms (X,), and farmer
behavior control (X,) on the adoption of economic cooperation in
beef cattle business (P) was used logistic regression. Logistic
regression mathematical model can be written as follows:

/p)
Log "\T‘—F}l = li0+[i‘+ﬁzxz+[$3x3

P= Opportunity for farmers to adopt beef cattle business
cooperation wifffihe value of Y= 1; does not adopt the economic
cooperation in beef cattie business with the value of Y= 0.

B, B,and b, = Variable Regression Coefficient X, X, and X,

X1 = Famer attitude (score)

X2 = Farmer subjective norms (score)

X3 = Control famer behavior (score)

Results and Discussion
Description of research variables

The independent variable of the study is described by
describing the fammer attitude variable (X ), the farmers subjective
norm (X,), and the farmers behavior control (X,) which are
described as folows:

Attitude of farmers to adoption of beef cattie business eco-
nomic cooperation

Farmer behavior towards economic cooperation in beef cattie
business based on farmer attitudes consists of sub varables:
(a) relative advantage (b) flexibility (c) observabiity (d) reliability
and (e) complexity. The descriptions of the research results on
the farmer attitude vanables are described in Table 1.

Table 1. Farmer behavior towards economic oooperalionn beef cattle business based on farmer attitudes

| Number Attitude of | Score | Frequency (Person) Percentage Weight

{ 1. Relative | |

! vantage { 8 | 116 77.33 348

od | 2 | 23 15,33 46

Less good o1 ! 11 7,34 1

| Not good ‘ .

| Total i { 150 100 405

(2 EBxiviiity ;

| Good | 3 | 113 75.33 339
Less good | & | 28 18.67 56

! Not good [ 1 9 6.00 9

| Total i i 150 100 404

| 3. servability !

f od i 8 | 100 66,67 300

5’ Less good | 2 | 39 26.00 78

! Not good 11 1 7.33 11

| Total | .10 | w0 38

Ia. Biaviiy T !

Good | 8 | 116 77.33 348
Less good 2 | 28 18,67 56

; Not good | 1 ] 6 4,00 6

| Total ? * 150 100 410

[s. gmpsexny '

, od 3 101 67,33 303

| Less good 2 45 30,00 90

[ | Notgood 5 S . 267 4

| Total | | 150 100 397

{ Total Score 2005
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Table 1 shows that the score for the as@ssment of
farmers attitudes towards economic cooperation in beef cattie
business in Libureng district, Bone Regency based on the
sub-variables of relative advantage, flexibility, observability,
reliability, and complexity is 2005. From the results of this study
itmeans that the value of famer attitudes is in the good category
range. (1750-2250). This shows that the attitude of the famers
towards economic cooperation in beef cattle business as a
whole has a good attitude. The attitude of farmers can be
influenced by the relative benefits obtained when conducting
cooperation so that they are willing to adopt the cooperation
system. According to Rahab (2009), the relative advantage of
an innovation has a significant effect on innovation adoption.

According to Ramdhani (2010), attitudes are& number of
affections a person has in accepting or rejecting an object or a
behavior and that is measured by a procedure that put the individual
on a two-pole evaluative scale, for example good or bad; agree or
reject, and others. Atttudes are relatively difficut to change and
attitudes make people behave relatively consistently towards an
object. A comprehensive evaluation that allows individuals to
respond in a consistently favorable or unfavorable way with regard
o an object, can be defined as an atitude (Burhannudin, 2007).

Farmers subjective norms on the adoption of beef cattle
business economic cooperation

Farmer behavior towards economic cooperation i [Efief cattle
business based on famer subjective norms is descrbed in Table 2.

Table 2 shows that the score i the subjective norms of
farmers on economic cooperation in beef cattle business in
Libureng District, Bone Regency which is based on the role of
family, the role of other fammers, the role of community leaders, the
role of govemment, and the role of information media jag 1944.

December 2021

From the results of this study it means that the value the subjective
norms of fammers are in the good category range (1750 - 2250).
This can occur because famers feel that it is not themselves that
encourages them to carry out economic cooperation in beef cattie
farming. Subjective norms show an individual's belief in the
approval or at least from social figures if he commis an action.
Important social figures may include parents, close friends,
husband or wife, coworkers. Nurjaman, Ujang, and Kirbrandoko
(2015) suggest that normative belefs refer to perceived behavioral
expectations from individual or group references.

A famer's interest in doing or not doing the behavior that is
considered is greatly nfluenced by a farmer's view of the beliefs
of others.The decision to behave cannot be separated from the
behavioral actwities of the breeder.A farmer in making a decision
wil be based on ther own considerations and the considerations
of others that their deems important.Decisions that are chosen
can fai to be made if other people’s considerations do not support,
even if personal considerations are favorable. Thus, the subjective
considerations of other parties can provide encouragement to
undentake entrepreneurship or entrepreneurial decisions; this is
called subjective norms (Jogiyanto, 2007).

Two components of subjective norms according to Ajzen
(2006): (a) norm belief: reference to display behavior or not
depends on the perceptions and expectations of others for
them.Perceptions related to the opinions of important figures or
other people have an infuence on individuals or role models in
doing or not doing certain behaviors; (b) motivation to fulfill:
individual motivation to meet these expectations. Subjective norms
can be seen as the dynamics between the drives that ndividuals
perceive from the people around them with the motivation to folow
ther views in following or not following the same.

Table 2. Farmer behavior towards economic cooperation in beef cattle bu“ss based on farmer subjective norms

Number Subjective Norms Farmer | Score | Frequency | Percentage Weight
| (Person) (score x frequency)

1. e role of the tamily |

Good | 8 110 73,33 330

Less good t 2 33 22,00 66

Not good {1 il 4.67 7
Total 150 100 403
2. e role of other farmers

Good 3 103 68, 67 309

Less good 2 R 29,33 88

Not good 1 3 2,00 3
Total { 150 100 400
3. e role of community leaders

Good 3 107 71,33 321

Less good 2 39 26, 00 78
| Notgood 1 i | 2@ 4
Total ! 150 100 403
4. e role of government ;

Good | 3 99 66, 00 297

Less good | 2 31 20, 67 62
| Notgood B Loy 2 ¢ W83 2
Total | 150 100 379
5. e role of information media

Good 3 68 45,33 204

Less good 2 73 48, 67 146

Not good T 1 9 6, 00 9
Total { 150 100 359
S ___Total Score - - 1944
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Behavior control of farmers on the adoption of beef cattie
business economic cooperation

Farmer behavior towards economic cooperation in [Eef cattie
business based on famer behavior control is described in Table 3.

Table 3 shows that the assessm{l} score of farmer behavior
control on economic cooperation in beef cattle business in
Libureng District, Bone Regency s based on the availabilty of
beef cattle business facifties and infrastructure, the suitabiity of
economic cooperation with farmers habits.& risk received by
farmers following economic cooperation in beef cattle business
s 1135. The results of this study showed that the value of famer
behavior control is in the good category range (1050 - 1350). This
can occur because of the belief of the farmers in conducting
economic cooperation in the beef cattle business. The ease or
difficulty of carrying out a behavior is largely determined by a number
of beliefs aout the factors n a behavior control

Behavioral control directly affects the intention to camy out a
behavior and also affects behavior (Ajzen, 2006). Where in a stuation
the user intends to carry out a behavior but is prevented from carrying
out the action. Perceived behavioral control is indicated by a person's
response to obstacles from within or from outside while camying
out behavior or behavior. Behavioral control can measure a person's
abity to get something in taking an actmty.

Behavior wil depend on the interaction between atttudes,
beliefs, and behavioral intentions. A person's behavioral intention
wil also be influenced by the behavioral control he has. Behavioral
control that is owned is a condiion in which a person believes
that an action wil be easy or difficult to do, i itis influenced by past
experiences and obstacles that are considered by the person
(Tjahjono, 2005). Direct influence can occur if there is actual control
outside the individual's will so that it affects behavior. The more
positive the atttude towards subjective behavior and norms, the
greater the perceived control a person wil have, so the stronger
the person's intention to efict certain behaviors.

Table 3: Farmer behavior towards economic cooperation in beef cattle bu
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Behavioral control according to Ajzen (2006) refers to a
person's perc§fibns of his abitty to display certain behaviors. In
other words, behavioral control refers to the extent to which a
person feels that displaying or not displaying certain behaviors is
under the control of the ndimvidual concerned. Behavioral control
may be indicated by the individual's response to internal or extemal
constraints when carrying out a behavior or behavior. Behavioral
confrol can measure a person's ablity to achieve something in
an activity.

Influence of beef cattle business factors on the decision to
adopt economic cooperation in beef cattle business

The influence of farmer behavior factors on the decision to
adopt economic cooperation in beef cattle business was analyzed
using logistic regression analysis. This is done because the
dependent variable (P) is categoncal, namely the opportunty for
famers to adopt economic cooperation in beef cattie business s
given a value of 1 and not to adopt economic cooperation in beef
cattle business is given a value of 0. Whie the ndependent variable
consists of farmer atttudes (X,), subjective norms famer (X,),
and farmer behavior control (X)).

Model feasibility test

In order to determine whether the model of the influence of
farmer behavior factors is feasible on the decision to adopt
economic cooperation in beef cattle business, a feasibifty test of
the model is caiffE§ out. The feasbilty test of this research model
can be seen in the Omnbus Tests of Model Coefficients table as
in Table 4.

In Table 4, it shows that G2 = 18,574 with significant (sig) =
0.028, because « = 0.05> sig. = 0.028, then there is at least one
independent variable that affects the model. In the column sig.
shows a value of 0.028, which means that the research model is
significant and can be continued on a feasible sample or is able
to predict the nature of the population?

s based on famer behavior control.

Number | Behavior Control Score | Frequency | Percentage Weight
i Farmer ‘ | (Person) (score x frequency)
ik Availabilty of beef cattle |
business facilities dan |
@rastructure f
Good 3 { 79 52,67 237
Less good 2 45 30,00 90
Not good 1 26 17,33 26
Total ‘ ? 150 100 353
2. | The compatibility of the |
‘ | economic cooperation system |
' [@th the farmers habits »
| Good 3 | 104 69,33 312
| Less good 2 46 30,67 92
{ | Not good | 1 | 0 0 0
- IO . 150 | 100 | 404
| 3. | The risks received by breeders |
‘-  [{§low economic cooperation ‘
Good 3 i 89 59,33 267
' Less good | 2 50 33.33 100
Total | 150 100 378
| Total Score 1135
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Table 4: Omnibus test coefficient model

Chi-square| Df | Sig.

| Step 18574 | 3 | .028
Step1 | Block 18574 | 3 | .028
Model 18574 | 3 | .028

Furthermore, the goodness-of-fit test is camied out using the
Hosmer-Lemeshow method, the results of which can be seen in
Table 5.

Table 5 shows a significant level (0.034) which is smaller
than Apha 5%, in other words the hypothesis is accepted (there
s a significant difference between the model and the observed
value), because = 0.05 > sig.= 0.034.This means that the model
used is relatively able to explain the data at a 95% confidence
level of the logistic binary regression model
Table 5: Results of model goadness test with the Hosmer-Lemeshow
method

| Step Chi-square dt Sig.
| 1 17.583 3 .034

To see how good the model is, parameter estimation is
carried out to predict and classify farmers on the dependent
variable. The parameter estimation value is obtaned by comparing
the factual Y with the estimated Y.The results of parameter
estimation are presented in Table 6.

Table 6 shows the results that the overall percentage value
is 70.4, this indicated that the used binary logistic regression
model is able to provide an explanation of 70.4% of the actual
condition.

Simultaneous influerfE test of independent variables

The joint effect of the independent variables on the
dependent variable can be seen through the R Square results in
the Summery model. The results of the summery model are
presented in Table 7.

Table 7 shows that the Nagekerke R Square coumn indicated
that a value of 0.837, which means that 83.7% of the breeder's
attitude variable (X)), farmer's subjective nomn (X ), and farmer's
behavior control (X) jointly affect the variable farmer's decision to
adopt beef cattle business economic cooperation (P). Meanwhile,
there are 16.3% of other factors that can affect the P vanable.

Partial influence test of independent variables
To determine the effect of farmer attitude variables (X ),
farmer subjective norms (X,), and farmer behavior control

Table 6: Estimation of parameters on dependent variables
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(X,) on the variable farmers opportunity to partially adopt bei ®
cattle business economic cooperation (P), it can be seen in
Table 8.

In Table 8, it can be seen that the significant value (sig.) of
each independent variable. Significant value is a number that
shows a significant level through partial testing. Based on Table
8, the influence of farmer attitude variables (X,), farmer subjective
norms (X,), and fammer behavior control (X,) wil be discussed on
the opportunity for fammers to adopt economic cooperation in beef
cattle business (P) as follows:

1. The farmer atttude variable (X,) has a significant value
(sig.) of 0.035. This signfficant value is smaller when compared
to « = 0.05 (0.035< 0.05). this means that the variable farmers
attitude affects the opportunity for farmers to adopt economic
cooperation in beef cattie business. The odd ratio (Exp.B) value of
1.458 means that the good attitude of farmers will adopt the
economic cooperation in beef cattie business as much as 1.458
times better. The greater the odds rafio, the greater the cha‘«?n
farmers to adopt economic cooperation through attitude. The
results of this study indicate that the attitud{fl§f the farmers towards
the system of economic cooperation in beef cattle business in
Libureng District, Bone Regency s good. Therefore, to improve
the atitude of farmers in adopting economic cooperation, a better
understanding is needed regardng the mechanism of the economic
cooperation system, because atttudes play a role in shaping farmers
behavior to carry out ecorf§filc cooperation in beef catie busness.
According to Latief (2011), atitudes are menta and neural conditions
obtained from experience, which dynamically influence individual
responses fo al related objects and situations. Ramdhani (2008)
states that the idea which s a predisposition s related to emotion.
Meanwhie, according 1o Luthfi (2009) the atttude domain can be
understood as a dimension or elements of attitude. This element
makes  easier for someone to understand or measure aftitudes.
Rahma (2011) argues that there are two groups in the formaton of
EBrdes, namely: (a) behavioral bellefs are beliefs that a person has
about behavior and are belefs that wil encourage the formfilpn of
atlitudes; (b) evaluation of behavioral belief is an individuals posiive
or negative evaluation of certain behaviors based on their beliefs.
Borges, et al. (2016) stated that the good attitude of farmers towards
their ivestock farming which s marked by the number of ivestock
being raised is able to increase farmer adoption in animal feed
crops. The attitude of farmers 10 dare to take risks on their fatming wil
mprove the production performance of ther cate business thereby
increasing the entrepreneurial prit of cattie farmers.

- ——
| Opportunities for Farmers to Adopt
Observed " Economic Cooperation () | Percentage
000 | 1.00 i
Opportunities for Farmers to Adopt | .00 27 | 33 45.7
Step 1 Economic Cooperation (P) 1.00 23 | 67 84.1
Overall Percentage 704

Table 7: Summery rdel

Step -2 Log likelihood

Nagekerke R Square |

‘ Cox & Snell R Square I
A 197t | l
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Table 8: Variables in the equation

December 2021

B | SE. Wald df Sig. Exp(B) |

X4 471 | 254 3.146 1 .035 1458 |

Step 1° X, 432 | 216 2.813 1 .041 1.216 |
X 548 | 287 3.645 1 027 1689 |

| Constant | -2.417 | 3.125 . .587 1.1 432 | .08 |

2. Thefamer subjective norm variable (X,) has a significant
value (sig.) of 0.041. When compared with « =0.05, this significant
value is smaler than the value of « = 0.05 (0.041 < 0.05), this
means that the subjective farmers nom vanable has an effect on
the variable opportunities for farmers to adopt economic
cooperation in beef cattle business. The odd ratio (Exp.B) value of
1.216 means that the subjective norm value of good farmers wil
adopt economic cooperation in beef cattle business as much as
1.216 times better. The greater the odds ratio, the greater the
chance for farmers to adopt economic cooaration through
subjective norms that apply to farmers territory. The results of this
study ndicate that based on the §Bjective norms of farmers, the
economic cooperation system for beef cattle business in Libureng
District, Bone Regency has been carried out well by the farmers.
Therefore, in order to increase the subjective norms of famers in
adopting economic cooperation, it is necessary to encourage
confidence from the family, leaders and administrators of farmer
groups, communiy leaders as well as information received by
farmers so that they want to carry out economic cooperation.
Subjective norms can be seen as dynamics perceived by
individuals from the people around them with the motivation to
folow their views (motivation to comply) in adopting or not adopting
the behavior. Beliefs about other people's expectations of him
which become a reference for displaying behavior or not Belefs
related to the opinion of figures or other people who are important
and influential for the individual or role model, whether the subject
should do or not have a certain behavior (Ajzen, 2006). Subjective
nomn is a farmer's perception or view of the beliefs of other parties
that will affect the interest in doing or not dong the behavior being
considered (Jogiyanto, 2007). Decisions to be made by a famer
are made on their own and on the basis of other people's
considerations that are considered mportant

3. Thefamer behavior control variable (X,) has a significant
level (sig.) of 0.027 with = 0.05.This significant value is smaller
than the value of = 0.05 (0.027 < 0.05), this means that the control
variable of farmer behavior has an effect on the opportunity variable
for farmers to adopt economic cooperation in beef cattle
business.The odd ratio (Exp.B) 1.689 means that the control value
of a good breeder's behavior wil adopt economic cooperf§ih in
beef catlie business as much as 1.689 times better.The greater
the value of the odd ratio, the greater the opportunty for fammers to
adopt economifiltooperation through behavioral control carried
out by famers.This study shows that the results that based on
the beha\aal control of farmers, the economic cooperation
system for beef cattle business in Lbureng District, Bone Regency
is determined by how much confidence there is in the presence
of factors that can faciitate or compiicate the decision of farmers
to conduct economic cooperation in beef cattle business.
Affordabilty is part of behavior control Affordabity is a concern of
being able to bear costs without serious losses in capacity for

n. Behavior control is determined by a number of beliefs
about the presence of factors that can faciltate or complicate the

performance of the displayed behavior.In order to measure a
person's ability to obtain something in taking an activity, it is
necessary to control the behavior.

The regression coefficient (B) of the farmer attitude variable
(X,), farmer subjective norm (X,), and farmer behavior control (X.)
in Table 7 can be made a binary logistic regression equation with
the logit model as follows:

P =-2,417 + 0,471X + 0,432X,+0,548X,

From the results of the logistic regression equation it can be
interpreted that the parameter coefficient on the farmer attitude
varable (X,), farmer subjective norm (X.), and farmer behavior
control (X,) s positive. This means that farmers attitudes, farmers
subjective noms, and good farmer behavior control tend to have
great opportunities for farmers o carry out economic cooperation
in beef cattle business. The opportunity for farmers to conduct
economic cooperation is a form of adoption process to accept or
reject the system of economic cooperation.

Acceptance of innovation adoption goes through several
stages, starting from the stage of knowledge, persuasion,
decision, implementation and confirmation. The five innovation
decision processes can be explained as follows: the first stage,
knowledge occurs when a person is exposed to information about
the existence of an innovation and obtains an understanding of
how the nnovation functions. The second stage is persuation,
where certain communication channels influence the target for
adopting innovation. The third stage is the decision-making
process, which occurs when a person carries out activities that
lead to a choice to adopt or reject innovation. The fourth stage is
implementation, which is the time when someone uses or
implements the innovation in real activities. The fifth stage is
confirmation, which is the stage where a person looks for
reaffirmation of the nnovation decisions that have been made
which may change the decisions that have been made if he is
exposed to information contrary to innovation (Rogers, 2003;
Pumaningsh et al. 2006; Mulyandari, 2011).

There are five characteristics of innovation according to
Rogers (2003). First, the relative advantage, which is the degree
to which a new idea is considered better than existing ideas. This
relative profit rate is often expressed in the form of economic
benefits (lower or higher costs, lower or higher profits than previous
technologies), technical (productivity, resistance to the risk of failure
and disruption that causes failure), and socio-psychological
needs. physiological, psychological and sociological The second
characteristic of innovation is compatibility, which is the level of
conformity of an innovation with needs, past experiences, beliefs,
value systems and recipient norms. Innovations incompatible
with the characteristics of the social system will not be adopted
as quickly as appropriate innovation. Third, namely complextty, is
the level of an innovation that is considered relatively difficut to
understand and use when compared to previous innovations.
The more complex an innovaton is for a person, the slower the
adoption process wil be. The fourth characteristic is that it can be
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tried (triabitly), which is the degree to which an innovation can be
tied on a small scale. Innovations that can be tried are usualy
adopted more quickly than those that cannot be tned frst, because
these small-scale tnals will reduce the risk of failure for adopters.

Conclusion

From the research results following conclusikon can be
drawn (1) farmers behavior consisting of attitudes, subjective
norms, behavior control provides a good response to the
economic cooperation in beef cattle business; and (2) Attitude,
subjective nomns, farmers behavior control have an effect ornle
opportunity for farmers to adopt the economic cooperation of beef
cattle business in Libureng District, Bone Regency, both
simultaneously and partialy.
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