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Abstract
This study aims to describe the semantic relations of humour to Liseé. The data was in the form of
humorous discourse ada tongeng from the Bugis Lise community. The data were analyzed by using the
identity and distributional method. The findings show that there are six types of semantic relations of
humour To Liseé, including; (1) 32 polysemes, (2) 4 antonyms, (3) 2 hyponyms, (4) 1 synonym, and (5)
2 homonyms.

Keywords: Semantic Relations, Ada Tongeng, To Liseé.

A. Introduction

Mangkangului ri bulué, massulappéi ri tanetéé, mattoddangi ri tapparengé. ‘there are
a mountain range at the head, a plain in the middle, and a lake at the bottom’. Those are the
boundaries of the Lise Village expressed in the Buginese language. These expressions are not
only implying the Lise village boundaries but also describe its topographical conditions.

The Buginese inhabits several areas in South Sulawesi. One of which is Sidenreng
Rappang (Sidrap) Regency. Panca Lautang is one of the six districts of Sidrap Regency. This
district oversees four villages, one of them is Lise Village (Monogtaphs on Lise Village, 1988:
3). Lise Village has situated 7 km from the capital district, and + 222 km from Makassar
(provincial capital). Geographically, the location of Lise Village is less favourable because it
is far from the provincial capital. However, it is not a remote village because there is much
public transportation found there, both from the capital district of Sidrap and the provincial
capital of South Sulawesi have a direct ‘route’ to Lise Village.

The name Lise Village comes from the Buginese language, namely the word Lise that
means ‘content’. Then, the word malisse is a derivate of (ise. The word malisse is used o
express an ohject that has content. It is said that Tau Matanréé “high-ranking people’ once said
the word malisse, precisely the phrase tau mallise ‘people densely filled up’ to seven brothers
from the Lise are. The seven brothers have different capabilities. These capabilities are in the
form of knowledge and skills, including: (1) Macca pannennai leppi lipaé ‘theologian’. (2)
Macca mattuttung, maccato cénga missengi lao-laona anak wittoéngé *good at reading and
understanding astronomy’. (3) Macca pakkinang onroi repoé ‘architect’. (4) Macea pangoloi
tau mabbokoé, nannia maccato bali ada “technocrat’. (5) Macca passawéi wisésaé , iyatonaro
tau magetteng ri ada pettunna ‘an honest and agricultural expert’. (6) Macca pabicarai tau
séngngoé ‘expert in commanding crocodiles' and in the field of fisheries. (7) Macca paréwék

sumangei tau malasaé, nannia tau madisengé *health counsellor, encourages sick and healthy

1 Can communicate with crocodiles. The crocodiles are likened to tau séngngoé ‘nasal person’. This means that
crocodiles also understand the will of such person, let alone fellow humans. Basically, they are negotiator.
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person’. The statements above show that the Lise people have always longed for expertise and
intelligence. It is proven that they have speaking skills that they can be proud of, until now.

The Lise people have long been known for their mallécco-lécco ada. However, Lise
people realize that in Lécco-lécco ada there is the meaning of “play around”, an—insincere
action—that seems oriented towards something (Lersen-Freeman, 1980: 154). A disinterested
orientation is a realization of “play” is different from “reality”. Play is encouraging, voluntary,
and has a purpose in itself. This way of speaking is considered childish by other Bugis. The
speech, seen as an attempt to attract excessive attention but sometimes appropriate too. The
non-lise Bugis called it konok-konokeng (Pertiwiningsih, 2000:5)

The use of lécco-lécco ada “play on words seems to deceive an intercolutor, at least as
diplomatic action is taken to prevent conflicts. Lastly, in every speech event, it will just a
humour. According to Lise people., such an understanding is considered not to reflect
seriousness, belittling their ethnic group, and so on. As a result, they feel embarrassed if lécco-
lécco ada is associated with their ethnic group. That's one of the reasons why the Lise people
don't agree with the term [écco-lécco ada, but they call this speech style with ada tongeng
‘accuracy of words because it can be used to solve serious social and community problems.
Their acceptance of the term [écco-lécco ada is just a form of tolerance for the outside world.

A different phenomenon shows that other tribes in Indonesia consider the Bugis--
including the Lise people—to have a strong character. But, they appreciate the values of
sipakatau and sipakalebbi ‘humanizing and respecting each other’, Violation of these two
values causes “harm”. On the other hand, they are also friendly and loyal (Pelras, 1996: 4). The
friendly and loyal character arises because he appreciated the honor, both for his own and
others. In such friendly conditions, it is not impossible to appear humour and jokes. These are
the two contradictory but complementary characters in the Bugis.

According to Lise people, the speech style using lecco-lecco ada is not to make fun of
people or to get a funny feeling. They just want to tell the truth, according to what they see,
know, and feel. For them, lécco-iécco ada is more accurate to call ada tongeng ‘accuracy of
words” which they are proud of as honesty and skill in speaking. Ada Tongeng is a form of
speech that requires precise interpretation of certain parts or the entire linguistic structure. If in
the end there is a fairy tale that makes a funny impression, that’s a different matter and not the
main goal

The speaking habit of using lecco-lecco ada is also shared by other Bugis groups > If
there are different perceptions of similar speech styles, then the differences lie in the
perspective of each ethnic group. This is in line with research conducted by Gumperz, Scollon
& Scollon, and Roberts (Gumperz, J.J. 1998). He said that the transfer characteristics of
conversational competence between languages resulted in more serious consequences than
syntax or pronunciation problems. The hallmark of conversational competence is related to
self-representation, namely . how 10 communicate one's self-image to others (Ismari, 1995: 25).
Differences in the principle of perspective can create a false impression about someone.

The interlingual system should not be described in contrast. Because language is the
result of meaningful activity, related to the place in social interaction. According to other tribes,
the Bugis have a strong character and are highly value honour, so they are at risk of harm. On
the other hand, they are also friendly and loyal (Pelras, 1996: 4). These characters are formed
because he appreciated the honour, both for his own and others. . In such friendly conditions,
it is not impossible to appear humour, play and jokes. Those are contradictory , complementary
characters in the Bugis

2 For example, the Bone folklore told about the intelligence of Kajao La Lido when the king sent to look for a
hundred blind people in one night.
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The Lise people have motto motto lebbi maté temmanré namaté temmappao(u) ‘it is
better to die not eating than to die not talking’. According to them, a person who cannot speak
is dead. Maybe his mind, his steps, and even death in the sense of not living. Therefore,
speaking skills are considered important by the people of Lise Village.

B. Methodology

This research departs from the assumption that nothing is trivial in the world, every
possible cause becomes the key to understanding what is being studied. Such research seeks to
produce descriptions, understandings, and meanings of a cause by highlighting its descriptive
nature.

The research data is sourced from the oral discourse of the Lise community. The
research data is limited to anecdotes. This research relies on data collection through field
research® and literature studies as its support. The translation of text data into Indonesian was
first carried out utilizing morpheme-by-morpheme translation according to the class category.
Categorization is attempted to touch the meaning of each morpheme. After that, it is freely
translated. To maintain translation consistency, computer assistance is needed with machine-
aided human translation. The system depends on the researcher’s language analysis (Cahyono,
1095: 243-244).

Various methods and technigues for providing data were chosen based on the view of
the researcher is dealing with the research suhject and the linguistic aspects under study. Thus,
the role and function of the informant as a source of factual data is very important. For this
reason, the informant is required with the following conditions; a) unites with the researcher
and the object, b) is a microcosm of the linguistic and cultural structure, f) patient, honest,
reliable, and cheerful (Samarin, 1991: 46-59). The data were analyzed using the equivalent and
distribution method semantically from an operational semantic. The analytical model relies
heavily on the role of macrocosmic reflection of the speaker’s mental. This method is applied
to determine the identity of the object based on the high level of equivalence and harmony with
the determining tool that is outside the language.

C. Discussion

Aminuddin (1988) and Kempson (1989) formulated three different approaches of
meaning; referential, ideational, and behavioural approaches. The referential approach views
word meaning as representing reality as a result of the thought process. Each word has a
specific meaning that refers to a substance directly (Kempson, 1989: 13). The word dog refers
to the type of animal with a backbone, usually used as a pet, etc.

The ideational approach emphasizes the formulation of messages and the reception of
information. Meaning is obtained through the bond of the essence with the concept. That is,
the relationship between the symbol and its reference occurs indirectly due to the mental and
personal roles of the speaker. That is, the relationship between the symbol and its reference
occurs indirectly due to the mental and personal roles of the speaker. The word dog can be
interpreted as a dog-like trait*. The meaning of a code is arbitrary but conventional, resulting
in some semantic relations and changes in meaning. An ordinary word has many meanings,
depending on the richness of the language, the diversity of nature, and the understanding of the
listener.

Similar to the considerations above, the behavioural theory also questions the harmony
of speaker-speaker understanding®. This approach pays close attention to speech situations and
events. The concept departs from the process of contemplation as a mental process when people

3 Observation and interview.
4 Blindly loyalty.
® Arbitrary but conventional.
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try to understand things that are caught by the senses. That’s when interpretation occurs to
respond to and understand a symbol so that the ideas on the symbol can be tested through
interpretation. For example; the word dog is referred to someone peeing on the fence. It means
people who behave like dogs, defecate carelessly. Someone who asks; “Do you know where
the post office is?”, of course not expecting an answer; “Yes, [ know™.°

Kempson (1989) does not mind the differences between the three approaches. The three
are more accurately thought of as a 3-level approach. Each level may be applied according to
the required proposition.

The proposition is a unit of meaning in the form of an idea or idea. If there are several
ideas, then among them there is the main idea as a clause builder. Other ideas serve as a barrier.
The idea or ideas can be represented in various ways depending on the focus (Clark & Clark,
1977: 11-13). These ideas can also be combined through a system of relations if the proposition
is a combination of concepts (Larson, 1989: 199-208).

1. Semantic Factors.

Language is not static. Language can be modified in certain directions, and it can also
be manipulated to form other realities. In addition to conveying reality, language also functions
creatively. Some of the factors that drive the change in meaning are as follows:

a. Linguistic Factors.

Semantic changes can be related to the contact between words in speech, for example,
the words see and know, out and go, and so on.
b. Historical Factors.

Linguistic forms are generally more resistant than cultural forms. Even though the
shape can survive, the meaning may change. The word humour (Old French), used to mean
‘the four main elements that are considered noble, namely, coldness, sadness, calm, but
optimism’.
¢. Social Factors.

The speaking habit sometimes exceeds the linguistic requirements when it comes to
special nomenclature. Socially, the change in meaning can be broad or narrow, for example,
the change in the meaning of tuan, saudara, and pala.

d. Psychological Factors.

Changes in meaning due to the tendency of the speaker’s ideas. An interesting case is
a change in meaning due to emotional and taboo factors. An example of a change in meaning
due to emotional factors is the metaphor of the rooster from the east “Sultan Hasanuddin’,
which is taboo from the word ‘pee’.

e. External Factors.

Previously, the concept of saving time meant speeding up work and saving energy, now
it also means saving money.

f. The Need for a New Name Factors.

The discovery of new objects and concepts due to the development of culture and
science requires names that refer to them, for example, the word computer and weekends
(Ullmann, 1983: 198-209).

2. Semantic Relations.

The types are described as follows. An ordinary reference has many different
designations. Naming and meaning, although arbitrary, but conventional. Violation of
conventions can lead to language confusion. Only in special situations, it might be acceptable.
The meaning of semantic relation here is the type of relationship between the meaning of

® Not paying attention to the situation and behavior of the speaker.
7 Etimologis; tuhan, berasal seperut, pahala.
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morphemes, words, phrases, clauses or sentences to one another. The relationship can be
contextual or contextual.
a. Synonym;

Words with the same denctation, but different connotations (Tarigan, 1986: 17). So far,
there is no axiom that there are actual synonyms (Ullmann, 1983: 141). Because the suspected
words have the same meaning, the similarity will be invalidated by collocation factors, meaning
components, or sentence context (Palmer, 1986: 89-93). But another fact shows that the
collocation factor can make a word synonymous with other words, if; 1) the relationship is
symmetrical (Lyons, 1979: 292), 2) still has the same meaning after being used in various
sentences (Aminuddin, 1988: 117). Compare the words already (finished, ended, etc.) and
already (sense of action, past, finished, etc.), or Betawi with Jakarta.

b. Antonym

An expression whose meaning is considered the opposite of the meaning of another
expression. Some experts call it repositioning because it can include the concept of opposites
and contrasts (Palmer, 1986: 94). For example, lite is the opposite of death and black is the
opposite of white.

c. Polysemy

Variations in the meaning of linguistic units due to changes in meaning components.
Polysemy or not can determine if people; 1) understand etymology to achieve the basic
meaning. The similarity of basic meaning is a polysemic characteristic, for example, the word
ceremony®  ‘ritual in connection with an important event’ and ‘commemoration’, 2)
understanding the context. If a form is used as a metaphor, then the form is polysemy, for
example, young leaves and girls (daun muda and daun muda). Examples of polysemy from
other words with the same core meaning, for example, parents and oldster (orang tua and orang
tua) (Aminuddin, 1988: 124-125).

d. Homonym

Expressions are either words, phrases or sentences that have the same shape but

different meanings (Chaer, 1995: 93). For example:

Form 1st Meaning 2 Meaning
- Semi-/sprout - begin to grow - half
There is a - there is a medicaster - there is a traditional
medicaster giving a giving a birth at the clinic birth attendant works at
" birth at the clinic the clinic

Table 1: Table of forms and nﬁaningﬂ of homonyms
67

To avoid confusion with polysemy, it is necessary to pay attention to the provisions of the third
item of polysemy. The similarity of the form may only concern the similarity of writing
(homograph) or similarity of sound (homophone). It is explained as follows:

Gloss Homonym Homophone Homograph
1. bisa and bisa Y ~ v
(poison and can) # (meaning) v # (written)
2. bang and bank y # /taw/ v

(bang and hank)

8 _ car ‘running’; transition from one stage to another (Macdonell, 1954).
-Ceremonies that done as solemn cermony, performed in a prescribed order.

-5-
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3. tahu and tahu
(know and tofu)

Table 2: Relationship between homonym, homophone, and homograph.

e. Hyponym

Hyponyms are expressions whose meaning is considered part of the meaning of other
expressions according to the group’s knowledge system (Verhaar, 1981: 137). To distinguish
it from synonyms or polysemy, it is necessary to observe the relationship characteristics of the
forms suspected of being homonyms. If a form has the characteristics of a transitive
relationship, that is, something has the characteristics of something else (Lyons, 1979: 292),
then the form is hyponymous. For example:

Four-legged animal — hypernym
cow = goat =lion =dog =ectc — hyponym / hypernym
dalmatian = bulldog = ete — hyponym

Figure 1: Hyponym hierarchy

In addition to these types of semantic relations, the term ambiguity is also known as a
separate type of semantic relationship. Ambiguity can occur either because of synonyms,
polysemy, homonyms, grammatical problems, ambiguous references, loose references, etc.
(Ullmann, 1983: 157-159 and Kempson, 1977: 124). If so, the term ambiguity as a type of
semantic relation category becomes confused with other categories, so it is less relevant to be
discussed in this article.

3. Core meaning of Ada Tongeng

Notall linguistic elements in ada tongeng are funny. The funny thing only lies in certain
parts that have the “lame” proposition as a differentiator of the speech character concerned with
other daily speech characters. That is the core part of the discourse that is the stimulus for the
antics in the storytelling. The core of Ada Tongengis generally preceded and ended by a series
of other utterances. The core part is often mediated by utterances that are not so significant but
are still an inseparable part of the discourse. There are single-nucleated and double-nucleated
Ada tongeng. This part can be in the form of:

- A constituent whose meaning relation is related to the speaker's perlocution.
- Two different constituents are interrelated. Constituent I functions as a stimulant for
constituent II. Constituent Il is a reaction to constituent 1.
The reaction or answer is an indication of a possible shift in meaning. If the point is in the form
of two constituents, then the study starts from the first constituent based on the view that an
effect must originate in a cause.

The meaning starts from the participants’ understanding of the reality and situations
supporting the discourse. This understanding forms an abstract proposition. From
understanding reality to propositions, they are analyzed according to the meaning captured as
a symbol of the meaning of each participant. The terms participants in the meaning scheme are
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broken down according to their turn into speakers and addressees. * When the symbol of the
meaning of each participant is manifested as the core of ada tongeng , it usually has the potential
to be the cause of changes in meaning between participants. This change occurs because of the
encouragement of certain factors that are focused on propositions and are realized as symbols.
The symbols in question are in the form of a linguistic form that can be sensed and can be
analyzed.

If the auditory form of the symbol has the same meaning but different propositions,
then there can be a difference in meaning. On the other hand, even in the same proposition,
differences in meaning can still occur on purpose. The way of understanding is then juxtaposed
with the form of symbols to observe the reaction that occurs next. The treatment will show
changes as a form of linguistic reaction if the core is interpreted differently. In that case, the
factors causing the changes in meaning are dilferent from the factors driving the desire o
change the meaning.

The analysis of ada tongeng is limited to paraphrases that trigger humour which shows
the semantic relations. The form of semantic relations is determined as the core of ada tongeng
from the point of view of each participant. This section is manifested as a rectangle, one of
which implies a contextual translation. That part becomes the core problem in Ada tongeng. So
that the form of meaning can be seen, then that part needs to be equipped with a meaning
component. Example: "

Proposition: o
speaker I mddresse
beaavioral refervatial
£ Moninguistics linguistic
Juveloi *go ahead” R
|- leare the horse] [Flesve the horse]

polysemy

Figure 2. The analysis of ada tongeng

The visualization of the analysis of participant meaning in the scheme is attempted to illustrate
the process of acquiring the core meaning of contextual ada tongeng namely, linguistic
meanings that are supported by speech situations and events.
D. Findings
1. Semantic Relations

Alternative meanings with the process as mentioned above, allow different meanings
for each party. No matter how different meanings are formed, they remain in one system. Such
differences are more accurately thought of as a form of relationship or semantic relations
between meanings.

a. Polysemy

1) Equivalent proposition

This speech event occurred in inter-village public transportation. Usually, passen@
ask the driver to stop the car when they almost arrive at their destination. The sign used to ask
the driver to stop the car is in the form of a sentence symbol containing the word panokkak
‘Drop me off. The full discourse is as follows:

9Seep. 9.
1 see Text 1; Page 4.
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Text 1. Panokkak I
S.1 Mv saya juga pernah kenak
\frt I've also experienced it.

S.2 v kemarin ini saya ke Wonio waktu mau turun saya bilang panokkak ri
bolana nanik
Mrt  Yesterday 1 went to Wonio, before getting down I said, drop me off at
Nanik’s house.

S.3 \v dibilang wah dek wullei
\Mrt He replied, well I can not (strong).

S4 Mv  mirun sendiri kau ndik
\Mrt  Get down yoursclf bro!

S5 Mv jengkelku deh
\frt  I'm annoyed!

Panokkak in (S.2) when parsed into {pa(k)"'-}{nok}{kak}, it means ‘drop me off
because | can't get down by myself’ (Bugis non-Lise) or *get me down by stopping the car’
Bugis Lise). The two words panokkak have polysemy because of the different meaning
components. The process of determining the semantic relation is as follows:

Proposition: a-ff

I

speaker addresse
referential behavioural
| @ Nonlinguistic

linguistic |

panokicak ‘drop me off”
[+ by myself]

panokkak ‘drop me off”
[- by myself]

polysemy
Figure 3 Equivalent proposition of panokkak

The schematic above reads as; departing from the same proposition, has a different
meaning. Speakers interpret linguistically (referentially) based on Lise's point of view.
However, the speaker deliberately responds behaviorally, so that there is a refraction of
meaning. The creation of meaning is allowed because the language system provides the tools.
The meaning of ‘make me nok’ among Lise people is aimed at something that cannot go down
on its own, so it needs to be brought down. The thought triggers a behavioural change in
meaning.

1 Causative. Parallel to the prefix {per-}in Indonesian.

-8-
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2) Non equivalent Proposition

This incident occurred around the 70s, on public transportation route Lise - Makassar.
In the vehicle, there were several of Lis"s people and many others were from other places.
Arriving at the destination city, the driver asked the passenger’s destination address. One of
them said he was going to get down at the port. The passenger’s answer was immediately
overwritten by other passengers. This dialogue occurs:

Text 2. Panokkak IT
S.I \v makkadakak  kénrokik nok idik oheér"
\Mrt 1 asked, where did you get down, Sir?

S.2 Mv naakkada akkukappalaké
\rt He answered, in the harbor.

S.3 Mv ko naseng  kappalaké matuk panokkak
Mrt That's what he said, drop me off later at the port.

S4 \v  lettuknai koro makkadanai )
\frt When they got there someone else said,,

\tv  idinna nok dék nirullé makkakkik nok
\Mrt  You go down yourself, can’t lift you down.

The results of the analysis of determining the semantic relations of the discourse above are
described as follows:

Proposition: a-f

Speaker | e B——— Addresse 2

referential B speaker (firwer) referential
linguistic linglllistic
hu!rc;rkkc.-k ‘drop me off” panokkak *drop me off”
[+ by myself] [- by mysel]
| polysemy |

Figure 4. Non equivalent Proposition of panokkak

A straight line without arrowheads in a semantic relation shows; participants do not
understand each other, even though both adhere to the referential way of meaning. In that
situation, panokkak (S.3) does not need to be done by lifting the speakerl out of the car. The
word panokkak does mean bias according to the general sense of the language of the Bugis It
is different if speakerl says peléppangi * {per-}{singgah}{-kan}’.

The way of meaning above does not cause a change in each of the propositions, but the
meaning produced by the parties shows a polysemic nature because of the different components

1 Addressee 1; Lise people
1 Addressee 2; Other than Lise people.
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of meaning. Speakers” imply panokkak as 'to get down if it is necessary to lift'. For the speaker,
the word is meaningful; to make him go down enough to stop the car according to the intended
address. After that, he can go down on his own.

b. Antonym
1) Equivalent Proposition

This incident occurred when the speaker was going to stay at the house of a village
official. The house is always crowded with neighbours to just relax or discuss various
problems. On the way, the speaker suddenly exclaimed maténi uallupai ..., because he
remembered that his glasses were left somewhere. His exclamation disturbed the people, so
this Ada Tongeng happened:

Texs 3: Uénngerangi Kacamataku
S.1 Mv maténai waklupai kacamataku ku bolana pak désa
\Mrt I'm dead, I forgot my glasses at the village head’s house.

§2 Mv ah dek taénngerangnaitu
\frt Ah no, you just remember that!!

S.3 Mv hahaha
\frt Ha ha ha!

The word ... waklupai (uallupai) in the sentence (S.1) spoken by the speaker is
responded to with ... taénngerangnitu by the addressee (S .2). According to the speaker, in such
a situation it is not true that the speaker calls himself forgetful. The truth is that at that time he
remembered that he had left his glasses somewhere. The speaker himself also realized that at
that time he remembered, so he could only laugh (S.3). This incident can be explained utilizing
the following scheme of meaning;

Proposition: a

Speaker ] Addresse

ideational behavioral
; l
| |

lupa *forget’
[- linguistic]

énngerang 'remember’
[- linguistic]

polysemy

Figure 5. Equivalent Proposition of lupa (forget)

The propositions of the two participants indeed are the same, but the speaker interprets
the linguistic reality in an ideational way. The word wak({u-ak})lupai'* linguistically means 'l
don't remember (the object). But from a convenient point of view (arbitrary) it means
'remember’. Meanwhile, the speaker's disclaimer is based on a behavioural meaning approach.

1 ji-me-forget-i (accusative)).

-10-
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Following reality, it is certain that speakers are not forgetting, inversely proportional to the
symbols of the language. The comparison of the words 'lupa' and 'énngerang',indeed refers to
an anonymous relationship, but in that case, there is no linguistic intervention. The meaning of
the word lupa is contrasted with énngerang because of the way the speaker views reality from
a different perspective. Because linguistic devices do not provide facilities for this, an
interpretation scheme is formed as seen above.
2) Non equivalent Proposition

One day Lise's people wanted to go gardening. His garden has located some distance
from his village, in the Soppeng area. On the way, he brought his young horse to carry his
things later. Incidentally, at that time in the Soppeng area, a horse raid was being conducted
under the leadership of Mr Pétorok. The term pétorok was the post of assistant resident'” in
Sulawesi during the Dutch era. A pétorok is in charge of regulating social issues and also has
the right to adjudicate cases.

Text4. Anyarang Massikola
S.1 Mv onnak laona makdarek  iparéssai  anyarangna  ku Soppéng
\frt  Once upon a time someone went gardening and checked their horses when
they arrived in Sopeng
S§.2 Mv akko tuang pétorok tuang pétorok Soppeng itikkengirckéng akkoro
\frt by Mr Pétorok Soppeng, he was firmly arrested.

S.3 v magai mutikkengi anyarakku
\frt Why did you catch my horse?

S.4 Mv makkada naséng na madennik mopa mupakéi
\Mrt  Mr Pétoro replied it's still a small horse you are using!

S5 Mv jaji najelloki anak sikolaé
\frt Then appointed school children.

5.6 Mv aga palék napugauk iyero makkada naséng
\frt The horse owner said, then what are they doing!

S.7 Mv Lo ipassikolaiiloreng macca tauwé nasabak Balanda makukué
\Mrt They are sent to school because they are expected to be smart people by
the Dutch at this time.

S.8 Mv  jaji makkadai ulorettoi macca anyarakku
\frt So he said. I hope my horse is smart too.

The debate between Mr Pétorok and the Lise people arose because of the difference in
logic regarding the use of foals as carriers. Lise's people don't understand why their horse was
raided (S.3). Mr Pétorok also reminded ... madennik mopa mupakéi 'you are still small, you use
your horse to work' (S.4). According to traffic rules at that time in Tanah Bugis, it was coded
that immature animals should not be employed. While Lise's thinking is not like that. He
brought his little horse not to be employed, but to be trained to work. This is how the process
of interpretation looks like:

¥ The position of resident was similar to that of regent, but his authority covered several of the regencies
known today.
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Proposition: o -

Speak ] Addresse

T

behavioral ideational

[z} Jl ]
anvarang (activity) anmyarang (activity)
[- school] [+ school]

antonym

Figure 6. Non equivalent Proposition of Anyarang Massikola

Thus, even though they are visually the same, the two participants show differences in
understanding that are antonyms. The propositions of each participant in the above scheme are
obtained through implicatures. '® Because the paraphrasing of a symbol with each proposition
differs linguistically.

c. Hyponym

There are only two forms of hyponym semantic relations. One is in the form of 2 words
as the builder of the core meaning of Ada Tongeng to which he is attached. Others are in the
form of the integrity of the core meaning of the relevant Ada Tongeng.
1) Equivalent Proposition

This utterance was spoken by an elementary student. He intends to play kites with his
friends. Playtime is an exciting time for children. That's how it was that day. More can be seen
in this utterance.

Text 5. Kalajang Iyaréga Panik-Panik
S.1 Mv perna saya mengantar anak mahasiswa mencari data
\frt 1 once took a student looking for data.

S.2 ‘v warttu kita melewari lapangan ada ananak sedang bermain layang-layang
\frt When we passed the field, there were children playing kites.

S.3 Mv salah satunya mengomel kama layang-layangna tidak mau naik
\Mrt One of them grumbled because the kite wouldn't fly

S.4 Mv tinggitapi hanya berputar-putar
\frt high, but only in circles.

S.5 Mv katanya kalajangsare uwebbu magai napanik-panik jajinna
\Mfrt He said: “I think [ made a kite, not the propeller!

The people of Lise Village know various types of children's toys. Among them is -- kite
-- which requires wind. To equalize the perception of the core meaning of this ada tongeng,
the analysis process will be described as follows.

16 A tool for calculating the speaker's intentions that are not reached by linguistic theory about things that are
different from the literal meaning or indirect statements of desire.
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Proposition: &

referential behaviora

| )

Speaker (ego!) Addresse (ego?)

linguistic |

kalajang panik-panik -
[+ require wind] [+ require wind]
[+fly] [-11y]

hyponym

Figure 7. Hyponym of Kalajang Iyaréga Panik-Panik

The schematic above explains that a participant can act as 2 different egos if viewed
psychologically. The words kalajang and panik-panik (S.5) are hyponyms. Because both refer
to a group of game tools that require wind to operate. The difference is a result of the gusts of
wind. Kalajang that is blown by the wind should sly high, while in panik-panik just in circles.
Therefore, the speaker combines the two words to make sentences to express his thoughts and
feelings that the way he made a kite is wrong.

2) Non equivalent Proposition

For one reason or another, at that time Mr Pétorok visited Lise on his big motorbike.
Discourse events occurred in Lise in the past with Lise's unique theme as well. Exactly when
and whose experience is less clear.

Text. 6. Peddu-Peddunna Tuang Pétorok
S.1 \v iyéroengkana  tang péorok makpeddu-pedduk'’
\Mfrt Mr. Pétorok came by motorbike.

S§.2 Mv makutanai tégai  lao tauwé
Mrt Then he asked, where is everyone?

§3 Mv makkada laoi makjalampak
\Mrt They went to make the jalampak.

S4 Mv  jaji lokkani tuang pétorok massappak tau
\frt Therefore, Mr Pétorok immediately went to look for other people.

S.5 Mv naéronokna tuang pétorok matteruki nasiok jalampak otona
Mrt  As soon as Mr. Pétorok go down, his motorbike was tied up with jalampak.

makkadai tuang pétorok magai musioki motoroké
5.6 Mv Mr Pétorok asked, why did you tie up the motorbike?
\Mrt
makkadai sekdangkang engkakiktué yasekna

17 |n those days the motorcycle sounded; thump, thump, thump, ... In Java montor uduk.
1% guffalo leather strap..
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S.7 Mv The person replied while the master was upstairs

\rt

nalari oncoppi ko  musalaiwi jaji usioki
\tv it goes very fast, especially if you leave it, so I tied it up.
Mt

Mr Pétorok did not understand why his maotorbike was suddenly tied up by Lise person
he met. so he asked; magi musioki motoroké (S.6). Lise (S.7) implicitly argues, peddu-pedduk
and anyarang are the same types of vehicle. However, peddu-pedduk will be more
uncontrollable if left alone. Even in a state of being driven or under control, it does not run
faster than any other anyarang 'horse'. Especially if there is no one in control over it. This
opinion seems to be true, but one component of meaning is separated from the speaker's
concept, causing a sense of humour. Furthermore, the procedure of meaning can be implied as

a scheme below.

Proposition: a -3

4

Speaker Addresse
referential behavioral
linguistic |L
peddu-pedduk anyarang
[+ vehicle] [+ vehicle]
[+ machine] [- machine]
| hyponym |

Figure 8. Non equivalent Proposition of Peddu-Peddunna Tuang Pétorok

Speakers think referentially, namely, peddu-pedduk as engine-powered vehicles, if it is
left, do not need to be tied up. While the speaker thinks ideationally '?, namely seeing the
relationship between the symbol and its reference occurs indirectly due to mental and personal
roles. Speakers analogize peddu-pedduk with horses.

d. Synonym

This incident occurred in a guava garden, not too far from the people residences.
Around Lise Village towards the mountain, there are lots of cashew plantations and cattle
roaming around. In general, the orchards in Lise Village are fenced. I don't know which village,
at that time a cow entered one of the residents’ gardens around Lise Village. Allegedly, the
roaming cattle belonged to the residents of Lise Village. Finally, this event happened.

¥ Seep. 5.
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Text 7. Ambok Tini Ivaréga Luppek
S.1  \v iero onnang engka sapinna tamai koro darek jampué
\frt  Once there was acow in the guava garden.

S.2 v jaji i€ matoro luppek
\frt This is also about Luppek.

\tv  makkadai iéro punna dareké wéh niga saping ié
S§.3 Mt the gardener said; wow, whose cow is this?

\tv. makkadai iéro luppe sapinna ambok tini
S.4 At Luppe replied; Mr Tini's cow!

\tv  naseng onroangni palék sapingé
S.5 Mrt He (the owner of the garden) said, take care of the cow then

\tv  ulommitai ambok tini
\frt 1 look for Tini's father.

\tv  naseng akko bolana  wak Bombong

S.6 Mt He (Luppe) answered, look for (there is) him at Bombong's house!
\tv  jaji éro kesik ambok semmang, laoni

S.7 Mt Poor Semmang's father, he went (to Bombong's house).

S.8 v mannyameng nyawana ié luppek
\frt Luppe’s feelings are relieved

S.9 v nalai sapinna napeddeki lésumiro
\frt He took the cow away and came home.

S.10 v dek gaga sapingé mélok tikkengi  dendai
\frt No more cows to be caught to be fined.

The question ... niga saping ié (§.3) according to the context should be answered with
a pronoun. The nickname ambok ... 'father of .. is uncommon in this context, because it can
obscure the reference. If the process of meaning is described, then this is the scheme:
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Proposition: a

Speaker I Addresse
behavioural ideational
i |
ambolk lini ambok Tini
[+ situation] [- situation]
I synonym |

Figure 9. Synonym of Ambok Tini lyaréga Luppek

The schematic above shows that artificial disagreement occurs because the speaker
deliberately obscures the meaning. In interpreting a form of speech, it is also necessary to have
a sense of the social context and certain situations. > For the speaker, ambok Tini symbol
situationally refers to a certain nature that he does not know. It did not occur to him that ambok
Tini answer was referring to the speaker, namely Luppek.

Conventionally, the nickname ambok Tini is associated with the speaker who has the
eldest child named Tini, then it is the same as 'l' or 'Luppek'. There, the speaker deliberately
interpreted ambok Tini as 'T'. The meaning is obtained based on the ideational principle by
linking the bond of essence to the concept indirectly without paying attention to the coordinates
of the interlocutor. The meaning of ambok Tini, 'l or Luppek’ is essentially symmetrically
related. but at any time the meaning can shift according to its distribution.

e. Homonym

The poultry farming sector is fairly reliable in Lise Village. One day. Lise Village
received a visit from a member of the district level DPR. As usual, the representatives of the
people went around seeking input from the residents. Such visits are official, the atmosphere
that accompanies them is stiff and confined. During their review, they arrived at a duck farm
owned by one of the residents.

Text 8. Itik Matellok Séddi
S.1 \Mv makutanai anggota dépéeré ku papiara  itiké
\frt A member of the DPR asked the duck breeder:

§2 Mv tassiaga tellokna itikmu
Mrt  "How many eggs did your duck lay?"

53 Mv iyék séddimi pak
\frt "Only one, Sir!"

S4 magainaengka

2 see p. 3, paragraph 6.
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v "Why so!"
Mrt

S.5 pékkucarana  pak, itikku mattellok tasséddi-seéddimi
\tv  "That's right sir! My ducks only lay one egg after another.”
Mt

The essence of ada tongeng above lies in the sentence (8.2) ... tassiaga.... The
morpheme {tak-}{siaga} in the above context can be answered with many eggs that can be
produced on the farm or one according to the ability of the ducks to lay eggs. The similarity
concerns the similarity of the form of writing and the similarity of sound. Thus, it can be said
that in the core there is a related tong, there is a relation of homonymous meaning. The
determination of the meaning relation can be summarized in the following framework.

Proposition: « -3

Speaker I Addresse
behavioural referential
Ql, linguistic
m.s-.s'ic!gn lassiaga
fLL] [-all]
| homonym |

Figure 10. Homonym of Itik Matellok Séddi

Speakers use a behavioural approach in questioning something on the farm. The speaker
understands the S.1 speech as it is. He interprets the speaker's utterance referentially. As a
result, the formal atmosphere melted away, as it was filled with laughter. This is because the
meaning of the clause has shifted from its proper meaning. (S.2) according to the context, it
should be interpreted as 'how many duck eggs from your farm in a day, not 'how many eggs
per duck in a day'. The implicature regarding the meaning of the speaker is obtained from the
answer in (S.3) ... séddimi..., and is strengthened by the explanation in (S8.5). In this regard, the
morpheme {fas(k)-} in (S.5) means 'every or each'.

E. Conclusion

To Lise's spoken discourse does not only contain a play on words or the accuracy of the
meaning of words. However, Ada tongeng is understood by the Lise people as a way of
expressing the truth in speaking. Ada tongeng also shows the Lise peopldgskill in arranging
an aesthetic and humorous form of language. However, it is necessary to build a common
understanding of the nature and context of ada tongeng so that the inaccuracy of interpretation
between speakers and addressees that has occurred so far can be ended. Apart from this, it is
also necessary to make etforts to raise awareness to the Lise community that ada tongeng they
have is not something to be ashamed of. Although ada tongeng which is understood as Lécco-
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lécco ada by the Bugis community outside of the Lise community, ada tongeng which is the
uniqueness of their linguistic system that needs to be preserved. Ada tongeng shows the
intellectual property and intelligence of the Lise community in a language that should be proud

of.
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Abstract:

Our daily living stvle will be almost different from last year. There have been radical changes in
our regular life including food habits, travelling, purchasing patterns, sports, and many more. And the
reason behind the changes in our lifestyle is the COVID-19 virus. Even the novel coronavirus has still been
increasing at the time of writing this article, without any indication of slowing down the infection rate of
this virus. As the Virus spreads very fast and people need to avoid physical meetings to be safe from this
virus, our daily life has been stuck in lockdown for a long time. The Government of the respective countries
has taken action against mass mobilization within their countries along with this individually we are trying
to protect ourselves from this virus by maintaining social distancing. Which igggifecting our consuming
behavior more than before. Which has inspired us to study this subject. When the World Health
Organization (WHO) declared the disease as a world pandemic, almost all the countries imposed a
lockdown to avoid mass gathering or entry of new people from one area to another. The mass people
became much more caring towards themselves and their family members. As a result, people stopped going
to the market without much need. Even after maintaining strict health safety measures. Online merchants
began delivering daily necessities to their doorsteps under strict security. As a result, it seems that online
businesses are gaining popularity. From the general market, customers are leaning towards online
shopping. This study will help us to identify whether changes in purchasing behavior have happened or not.

Keywords: Covid-19, Pandemic, Online shopping, Customer behavior

Introduction:

In the present age, the world has come to a stoppage. From this country to another country
peyonly a matter of moments. When the whole world was running very smoothly. Due to the
COVID-19, the World Health Organization (WHO) declared a global pandemic on March 11,
2020. Since then, our lifestyle has been changing. The administration of each country declared a
lockdown due to the pandemic. In this pandemic situation and lockdown, the people stockpile the
daily necessities. Since the army and police were supervising so that ordinary people could not go
out. Not only for the supervising of administration, everyone themselves are trying to maintain
social distance by thinking about the health of them and their families. The online businessman
picks the right time and takes advantage of this opportunity. They started supplying products
ensuring adequate protection and hygiene. They reduce the suffering of a kind of public life. They
start delivering products to the customer's doorstep according to the customer's demand in a short
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time. So that customers have become accustomed to online day by day. Ankur Kumar Rastogi
(2010) said that online shopping will perform well in future. And we also see that online businesses
are now much more acceptable than before. Besides, they are making a good profit now. This has
happened, mainly due to the changes in customers’ shopping habits during the COVID-19
pandemic.

Review of literature:

We now have to adhere to the social distance for this COVID-19 epidemic. On the other
hand, when this COVID-19 took on a very horrible form, then we had to differentiate ourselves
from the others. It was known as isolation. Itis a very familiar word to us that we are social beings
and we live together in a society. In this case, Cacioppo & Hawkley, (2009) opined that isolation,
sometimes destructive for the human being. That is why due to maintaining social distance and
avoiding loneliness we are adopting technology like mobile phones, computers, laptops etc.
Nowland, Necka, & Cacioppo (2018) stated that nowadays we are preferring the internet more
than our physical communication. The COVID-19 outbreak made changes in our daily life even
though we are habituated with those changes. As in the case of business, Tucker (2020 said that
many companies went into loss, even closed down. Many companies continued to lose their profits.
The main reason for this is that the consumer started their life in the house. The worst affected are
travel companies, hotels and travel-related companies (Asmelash & Cooper, 2020). Airline
compani%ave slashed their staff nearly 90%, even the companies’ related to travel have no profit
in 2020. In the early phases of the COVID-19 Pandemic, one of the most shocking pictures was
stored almost empty. Maximum people have stored their daily necessities goods for support during
the lockdown. (National Post, 2020; 680 News, 2020). Andrienko, (2020) said in another article
that COVID-19 is not affecting all the companies or products are not similarly, few are
extraordinarily affected and few are not. When all the businesses are affected by COVID-19 the
Jones (2020) expects that in the year 2023 the overall sales will be increased to 6.5 trillion USD.
COVID-19 changes our lifestyle, Abiad, Arao, & Dagli, (2020) also say that due to covid-19 our
daily routine has been changed. Before this pandemic, we were habituated to do shopping from
the supermarket, mall, various types of market places. But nowadays we are more likely to
purchase online means e-commerce. In Bangladesh, the e-commerce market is booming and its
participation in it has so far been very promising. Online shopping and automated transfers have
been properly realized, which further stretches the limits of our playing fields (the daily star, 2020).
Moreover, sellers in e-commerce are facing numerous problems, along with excessive shipment,
mobility management difficulties, social isolation and lockdown (Hasanat et al., 2020). But the e-
Commerce companies are almost overcoming the problems and providing the proper support to
their customers. In this year the top ten e-commerce sites in Bangladesh are Daraz, Foodpanda,
Evaly, Rokomari, Chaldal, BDShop, Ajkerdeal, PriyoShop. (offer-bd.com, 2021). They are taking
orders from the consumers and delivering the products to their customers.
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Methodology:

The study aims to know the current purchasing pattern of the young people of Dhaka city
during this pandemic situation. That is why we are conducting exploratory research among the
young people of Dhaka city.

Sample Design:
The sample will be a saturation method. And the data of this survey will be collected by
google forms.

Objectives of the study:
1. To identify the factors which are affecting consumers buying behavior during the

pandemic.
2. To identify the challenges of the customers because of this pandemic.

[¥5]

To identify the changes in customers purchasing behavior during the pandemic.
4. To examine the expectations of customers from online shopping support after the
pandemic.

Research Design
Scope of the study:

Writers of this article are interested to know, any changes in the purchasing behavior have
happened or not. Another goal of this review has been to learn about the different elements that
determine the impact on consumers” purchase decisions. This study will help to identify whether
there has been any change in online shopping in Dhaka City during the Corona period. If so, how
much has changed?

Limitations of the study:
1. Since this pandemic has been going on for the last year, there are not enough articles about
the customer's purchasing behavior in this epidemic.
2. Due to the Corona epidemic, the authors could not go directly to the respondents. Data had
to be collected through telephone and Google forms.
3. This large-scale research requires a large amount of money.

Source of Data:

For conducting this study, we have to use both primary and secondary data.
Primary Data:

Primary data has been collected through google forms, telephonic conversation and
personal observation and discussion with the young people of Dhaka city of Bangladesh.
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Secondary Data:
News from the daily newspaper, articles related to the purchasing behavior during
pandemic (COVID-19), government publications etc.

Analysis and interpretation
First of all, one of the things that will help us is the age factor. By this data, we may find
out the internet using patterns along with online shopping habits.

Age Percentage
15-20 31.9%
21-25 50.86%
26-30 8.62%
31-35 5.17%
36-40 1.72%
41-45 0.86%

Table 01: Age
From table 01, it is clear to us that 50.86% of people are from the age level 21-25. So, the
highest internet users are from this age level. And the second-highest of the internet users is
between 15-20 years and the number of percentages is 31.9. The percentage of the age level 26-30
is 8.62 and 31-35 is 5.17%. Where the lowest internet user level is .86% for 51 to 45 years among
the respondents.

@ Female
® Male
@ Prefar not to say

Figure 01: Gender
Among the total respondents, 69.8% were male users and 30.2% were female users. So,
the internet usage rate is higher among male users. On the other hand, Female users are not much
less.
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@ Primary/ High School
@ College level

@ University Leval

@ Post Graduate

Figure 02: Academic Level
It is very much visible to us on this figure 02 is, the highest number of internet users and
the online market is formed University level and the second-highest is from the college level. But
we did not get any respondents from primary or high school. And the third highest market is from
the postgraduate level.

® Student

@ Unsmplayed
@ FPrivate service
@ Govi. Servics
® Businass

@ Self employed
® Retired

® Other

Figure 03: Occupation
Among the respondents the highest level of the respondents is students. And the percentage
is 79.1% and the second-highest in private service and the percentage is 15.5%. So here is the huge
gap between the first and second highest. And the contribution in online shopping from the other
occupations are very few.

® ves
® o

@ Undacided

Figure 04: Comfortability with online shopping
Among the respondents, 68.1% are comfortable with online shopping, whereas 21.6% are
not comfortable with online shopping. And from the rest, they have not yet decided whether they
are comfortable or not with online shopping and their rate is 10.3%.
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@ Cnline Shopping
@ Shopping from physical market'shops

Figure 05: Preferable shopping style
From the chart above, we found that 55.2% of respondents are preferring online shopping
rather than physical shopping. So,44.8% of respondents are preferring physical shopping.

@ Nething changed
@ Increased
@ Decreased
® Undecided

Figure 06: Shopping behavior during COVID19 pandemic
It turns out that online shopping has increased in Dhaka city by about 45.7% during this
pandemic period. On the other hand, 37.9% of people are saying that they are unchanged, but they
may do online shopping in future. Where else 10.3% of respondents are still undecided and at a
hesitant level, that is they will buy or not from online.

@ Within last week

@ Within last month

@ Within last six months
@ Within last one Year
@ Never

Figure 07: Recently bought from online shopping.
When we tried to identify the buying behavior of the respondents about their online

shopping. We got the result that 36.2% of respondents have bought the product within this last
week. Where else 26.7% of respondents are ensuring that they bought the products from online
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shopping in the last month. Only 7.8% of respondents are responding that they never bought from
online shopping. Here it is very much visible that maximum respondents are habituated with online

shopping and frequently they are buying online.

@ Never

@ One time per week

@ Two times per week

@ Three times per week

@ More than three times per week

Figure 08: Average online shopping frequency during last year

By this answer, we tried to identify the buying frequency of the respondent on the weekly
basis and here we found that 54.3% of respondents buy a minimum once a week. Where else 28 4%
of respondents are saying that they are buying from an online shop but not frequently in a week.
On the other hand, 8.6% are saying that they are frequently buying the product from online
shopping even though the frequency is a minimum of three times a week. The rest of the

respondents are somehow buying from online shopping.

Home delivery

Quality product -55 (47.4%)
Time saving 51 (44%)
Avoid physical movement during 57 (49.1%)

corona

Other

Figure 09: Aspect of online shopping

100

In figure 09 we found that 77.6% of people are shopping online because of the home
delivery services from the seller to the customers. And during Covid-19 it is helpful for the
customers that they no need to go to market physically. In this case, 49.1% of respondents are
mentioning that they are doing online shopping because of avoiding physical movement. 47.4%
of respondents are mentioning that they shop online because of getting quality products. A large
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number of respondents (44%) are buying products from online shopping because of saving time.
And the rest of them have other reasons to buy from online shopping.

@ Both are Same

@ Product from physical shops are batter
than Online products

@ Products from online are better than the
products from physical shops

@ Undecided

Figure 10: Significant difference between the products purchased online and shop
Here in this chart, we may see that 53 4% of respondents are saying that products from the
shops are better than online shopping. Where 26.7% of the respondents are saying that both the
product from physical shopping and online shopping are the same. On the other hand, 17.2% of
respondents are doing shopping from both platforms but they are yet undecided to say anything
about the differentiation of the product from online shopping and physical shopping. Only 2.7%
of respondents agree that products online are better than physical shopping.

@ Online shopping
@ Shopping from physical shops
@ Undecided

Figure 11: Personal priority during the ongoing pandemic
In figure 11 we are seeing that the maximum number of respondents are willing to do online
shopping rather than physical shopping. 69% of respondents are agreeing to do online shopping
whereas 19% of respondents are saying that they agree to do physical shopping. On the other
hand, 12.1% of respondents are yet undecided about online and physical shopping.

@ ves
®Ne
@ Undecided

Figure 12: Satisfaction with online shopping
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A positive sign is shown in ﬁe 12, here 54 3% of respondents are satisfied with online
shopping and on the other hand, 29.3% of respondents are not satisfied with online shopping.
Where else 16.4% of respondents are yet in the neutral position to say that they are preferring or

satisfying with online shopping or not.

® Yes
@ No
@ Maybe

Figure 13: Are they delivering products according to order?

Here, in figure 13 46.6% of respondents mean the majority of the respondents agree that
online shops deliver the product according to the order. 13.8% of respondents do not agree with
this statement that online shops are providing the product according to order. And here 39.7% of
respondents are neutral in this case.

® Yes
® No
@ Undecided

Figure 14: Do you think you will return to direct shopping after the pandemic?
Finally, in figure 14, 68.1% of respondents said that they will return to the physical market
after the COVID-19 pandemic period. Where 12.9% of respondents are fixed in online shopping
and will not go back to the physical market (as per their answer). Where 19% will continue both
the online and physical market or yet they are not decided about their opinion.

Findings:

1. Most of the internet users are male but female users are not less.

2. Maximum users are graduate and post-graduate in their academic qualifications.

3. Students are more engaged than other professionals.

4. Preference for online shopping is almost similar to physical shopping during the COVID-
19 pandemic.

5. Most of the users are doing online shopping because of avoiding physical movement,
time savings, and home delivery.
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6. They are still confused about the product quality via online shopping because of
delivering different products rather than the ordered product.
7. Still, more than 50% of respondents are preferring online shopping during this pandemic.

Recommendations:
1. Online shops need to ensure similar products according to the order of the customers.
2. They need to ensure the quality of the products and services.
3. They need to give priority to the time of the customers.
4. Health protection must be ensured during this pandemic and post-pandemic situation as
well.

Scope for the further research
1. After this pandemic, the customers are engaged with online shopping or not.
2. Online shops are providing quality products or not
3. Online shops are ensuring to deliver the product according to the ordered product or not.

Conclusions

Social distancing is the main way to stop the massive spread of the COVID 19 virus. Since
we need to shop for daily necessities, it is difficult to maintain this social distance in physical
shopping. But many of our respondents think it is possible to maintain social distance by doing
online shopping. Because online soaps are delivering products to people's doorsteps in compliance
with healthy rules and regulations. Besides, time-saving, availability and quality products are also
there. Due to which the interest of the people of Dhaka city in online shopping has increased to a
great extent. Once this epidemic is over, the importance of online markets can be sustained. Here
are some things to keep in mind when it comes to post-epidemic markets. Utilizing new advanced
and creative thinking including timely product delivery, quality product delivery.
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Abstract

Twice-exceptionality is the phenomenon of a student who presents both a disability and gifteditalented
characteristics. One of the most challenging aspects df this phenomenon is how a disability can mask
or hide gifted/talented characteristics; how gifted/talented characteristics might mask a disability; or
how both might mask each other. Given the paradoxical nature of twice-exceptionality, it is
understandable how twice-exceptional students can easily be overlooked in rlmﬂemﬂnding day-to-day
reality of school, even if teachers have knowledge of twice-exceptionality. The purpose of this study was
to examine if teachers, parents, and other professionals could identify twice-exceptionality given
specific clues. For this pilot study, the author surveyed professionals in the field of gifted/ialented 10
measure their ability to recognize twice-exceptional characteristics after reading fictional scenarios
that represented possible real-life situations. All participants were members of the Colorado
Association of Gifted and Talented (CAGT) in Colorado USA. A total of 107 respondents responded to
an electronic survey with the highest response rate for any one question of 78. The results indicated
that professionals failed to recognize twice-exceptionality because of how well the characteristics were
masked. The findings indicated that more needs to be done to inform educators of the phenomenon of
twice-exceptionality.

Keywords: gifted education, gifted/talented, special education, students with disabilities, twice-

exceptionality.

Introduction

Much has been written about students with wbi]ities (Gallagher, 1994, Bailey &
Rose, 2011) and students who are gifted and talented (Al-Hroub, 2013, Beckley, 1998, Baum,
1990, Brody and Mills, 1997). However, itms only been in the past thirty years that educators
and researchers have identified and studied students who are twice-exceptional — those students
with both disability and giftedness (Baldwin, Omdal, & Pereles, 2015). Probably the most
notable reason it has taken so long to identify 